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Just as you take prospective residents and families on tours Jrhrough the most important features of your community,
you should do the same for your online reputation. Take a look!
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a greatf ﬂrer impression on a tour eg e pretty |0no|sc0|omg or the inviting, clean,

|
p|eoson+ exterior). This holds true for how you look online, too. Goog|e, Bing, Yohoo = I
these are dll your online starting points. !
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/’ acng/ 6 ce @/z&/w%mc& Your website is your
/ commuerys home on|me ls it as uncluttered and S|mp|e to navigate as
[} your community? Can visitors easily find your contact information, hours
I of operation, and FAQs?

& Offer a clean, orgom’zed website design that makes it easy for first-time visitors fo get the
\ [— information they need.
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- R . (220 interactions that energize residents and create connections. That's true online, foo. \
. . N \ . Peop|e like seeing there are avenues to engage you -- whether it's Jrhrough your \
. ." Oy website, Facebook page, a quick tweet, or even an online review. I
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/ Staff  Interactian » Oiline Comvensatian: A friendly, kind, ond
] we|coming staff Jrru|y creates a real home for your residents. Your website
I and social media outlets reinforce how |o|eoson+ and professioncﬂ your staff is.
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| O I's not just the people you're responding to who notice what you say online, and how you say it
\ = [t's also all the other prospective residents and families who are reseordﬂng their options.
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— (SW é%ﬁ/m&m 6&{)66 @m&&&& Whether Jrhey re on a four or \

visiting your website, families want to know if p|0ns are in |o|oce for emergencies, speC|o|
needs, or somefhmg going wron with their loved one. H|gh||gh’r online the steps you toke
to make sure residents are safe, ieomﬁy, and hoppy. Also, have a p|om for handlin urgent
online issues, such as slanderous reviews, sensational news, or a social media "s|ugfges’r."
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(%a/i @/&éﬁ p (S&’wcce Wm/: You ask tour guests about their
needs and preferences, so be open tfo receiving their online feedback as "

We” YOL,I may |70\/€ a mechonism 'FOF Feedbock ofﬂine - bqu are you

\ paying attention online too? Reviews are very important. )
ﬂ_ Ask for reviews -- without incentive or payment. And respomd fo reviews with p|eosom+ and \\
|— pro{esswomﬂ statements. Try to resolve issues qu\cHy by inviting an offline conversation. -
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